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Abstract 
Retail development marked by the emergence of an online business. 
This is supported by advances in technology and changes in consumption 
patterns. With the technology of online shopping is that consumers can meet 
their needs quickly, easily and safely (without having to physically store). 
The purpose of this study is to explain the influence of performance 
expectancy, effort expectancy and social influence on behavioral intention 
of consumers who want to do online shopping. This research is causal. The 
sampling technique in the study were non-probability sampling and 
purposive sampling type, as many as 100 samples. Researchers examined 
data by multiple linear regression. 
The findings in this study show that performance expectancy, effort 
expectancy and social influence effect on behavioral intention to Shop 
Online Lazada. The processed data is backed up with a gain coefficient of 
determination (R-square) of 60.1%. 
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Abstrak 
Perkembangan ritel ditandai dengan mulai bermunculannya bisnis 
online. Hal ini didukung dengan adanya kemajuan teknologi dan perubahan 
pola konsumsi masyarakat. Dengan adanya teknologi belanja online ini 
konsumen dapat memenuhi kebutuhannya dengan cepat, mudah dan aman 
(tanpa harus ke toko fisik). Tujuan dari penelitian ini adalah menjelaskan 
pengaruh performance expectancy, effort expectancy dan social influence 
terhadap behavioral intention konsumen yang hendak melakukan belanja 
online. Penelitian ini merupakan penelitian kausal. Dalam penelitian ini 
analisis data menggunakan regresi linear berganda. Teknik pengambilan 
sampel dalam penelitian adalah non probability sampling dengan tipe 
purposive sampling, sebanyak 100 sampel. 
Hasil pengujian hipotesis menunjukan bahwa performance 
expectancy, effort expetancy dan social factor terbukti memiliki pengaruh 
positif dan signifikan terhadap behavioural intention. Temuan ini didukung 
dengan memperoleh nilai koefisien determinasi (R square) sebesar 60,1%. 
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